
CREATING FACEBOOK AD CAMPAIGNS

“Abode has built one of the better-designed 
smart security products out there, and it’s 
available in a range of different packages.” - 
Forbes 

THE CLIENT
abode is an easy-to-install, DIY home security solution, designed to be the 
most flexible and comprehensive all-in-one smart security system on the market 
today. Focused on providing ease, simplicity, and choice, abode combines 
a no-contract home security platform with comprehensive smart home 
functionality. Customers can choose on-demand, short-term monitoring with no 
contract or commitment. And abode offers out-of-the-box support for virtually 
any smart home device on the market, including Nest, Amazon Echo, Google 
Assistant, ZigBee, and Z-Wave. The system has been reviewed and praised 
in publications across the tech and consumer space, including Forbes, Digital 
Trends, PC Mag, CNET, Tom’s Guide, TechHive, and more. Founded in 2014 by 
former ADT executive Christopher Carney and solar startup entrepreneur Brent 
Franks, abode gives customers a simple, affordable, and innovative way to 
protect their home and provides them with true peace of mind. 

THE PROBLEM
abode has an 
amazing reputation 
throughout the smart 
home industry for 
quality products, 
stellar customer 
service, and 
affordable pricing. 
But abode began 
working with Caster 
Communications in 
order to expand their 
brand recognition and find new ways to get their smart security system in front 

CAMPAIGN 
HIGHLIGHTS

• Generated Facebook ads 
to highlight DIY smart home 
security system, abode, 
and to promote their special 
sales on two major U.S. 
shopping occasions: Black 
Friday/Cyber Monday and 
Prime Day 

• Designed the Facebook 
ad campaigns so that they 
were specifically aligned 
with the proper audiences 
in order to effectively direct 
new visitors to the site, old 
visitors back to their carts, 
and current customers 
to accessory deals to 
maximize sales  

• The creation of the carefully 
tailored Facebook ad 
campaigns resulted in over 
$850k in Black Friday and 
Cyber Monday sales and 
$125k in Prime Day sales, 
by spending just $27k and 
$1k on Facebook ads, 
respectively   
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caster communications, inc.

of consumers.  

With a dense variety of smart security systems on the 
market today, abode needed to differentiate their product 
from their competitors’. They wanted to focus their 
advertising, social media, and digital marketing efforts on 
target audiences who had already considered purchasing 
a smart security system or smart home products in the 
past. While abode knew that they were driving large 
amounts of traffic to their site, they needed help converting 
those numbers into sales. 

THE SOLUTION
To build abode’s brand recognition and, ultimately, 
increase their site-traffic and sales, Caster decided to 
capitalize on key U.S. shopping events, working with 
abode to create eye-catching sales to run during Black 
Friday, Cyber Monday, and Prime Day. Caster determined 
that Facebook was the ideal platform on which to promote 
these sales, because it allows for specific design and 
manipulation of each ad.

“Keeping yourself safe shouldn’t 
cost an arm and a leg, and luckily, 
Abode Systems agrees.” - Digital 
Trends

Caster developed comprehensive Facebook ad campaigns 
to promote each holiday sale, carefully tailoring each 
ad to a unique audience. Caster created these unique 
audiences based on website visitor activity, customer 

purchase history, email subscriptions, and interest. These 
audiences included people who: had purchased a product 
recently; had left an item in their online shopping cart; had 
visited the abode website; had browsed a certain page on 
the abode website; had signed up for emails; looked like a 
potential abode customer. Caster’s curated ad campaign 
served abode’s goal to drive traffic to its site and increase 
purchase-rates.   

RESULTS
abode enjoyed tremendous success for the Black Friday, 
Cyber Monday, and Prime Day sales, thanks to Caster’s 
Facebook ad campaigns. Despite only spending $27k on 
ads for Black Friday and Cyber Monday and only $1k on 
ads for Prime Day, abode generated over $850k in Black 
Friday and Cyber Monday sales and $125k in Prime Day 
sales. 

“The Abode Home Security 
Starter Kit is a fantastic do-it-
yourself security system that 
offers no-contract professional 
monitoring.” - PC Mag

Although Caster’s ad campaigns were abode’s only 
source of advertising for these holiday sales, the 
startup generated a cumulative ROI of 3,382 percent. 
abode’s victories with these Facebook ad campaigns 
are a perfect example of quality trumping quantity and 
of the immeasurable power and value of social media 
advertising.    
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